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CAMPAIGN: Samsung Ultimate TV Upgrade
Competition
CLIENT: Samsung Electronics Australia

CAMPAIGN OVERVIEW:

With the introduction of LED TV technology bringing about the concept of a “new species in TV
technology” to market, Samsung Electronics partnered with the number one information
technology site in Australia (Nielsen Market Intelligence, May 2009), CNET Australia, for a
competition that would excite and engage readers around this new evolution in television
technology.

CNET Australia provided the platform for Samsung Electronics to not only outline the features
of the new LED TV; but also fuel the desire for CNET’s audience to upgrade their existing
televisions for this new premium model. Through the Samsung Ultimate TV Upgrade
Competition, readers were asked to pitch their case to show why they were the most deserving
of the ultimate TV upgrade. We were looking to take Australia’s most vintage TVs into the 20t
century! Four readers had the chance to win a 46-inch Samsung LED TV.

COMPETITION MECHANIC:

To enter, readers were asked to send through a photo of their vintage TV (examples on page
3) and respond in 25 words or less to the question: “Why do you deserve to win a new
Samsung LED TV?”

RESULTS:

Attracting over 600 entries , the Samsung Ultimate TV Upgrade Competition generated major
buzz both during and after the announcement of the winners. While many were left
disappointed, four excited readers were “over the moon” at their wins and will happily be
taking their TV viewing into the 215t century with their new 46-inch Samsung LED TV!

LEARN MORE: Whether launching a product, generating awareness or driving sales, we have the programs to fit your — Y CBS Interactive
needs. For more details, contact your CBS Interactive sales representatwe on sales@cnet.com.au or call (02) 8514 9999.




Australia

WWW.CHet.CoMm.all

malivy chreaki b t's wati g WD el passl T¥e

cnet australia [ ] ] : Reality check: th everybody s watching
i HD flat panel TVs

# | Mida P | T Al T sgukarn | WP Phsry | O Te® | S Cege v

Reality check: Hot

i T Aerbrade just conchaded @ competftion wieraby our resders could wir

~ i . everybody's amiling b s plesbs al i ik daipy modid thish Usary ikt mbalel i vrortley all ...,' o
COMPETITION: Win a new 46-inch LED TV ! { watching HD flat
in the Samsung Ultimate TV Upgrade ; panel TVs T e "

Competition!

CNET Australia offered strong editorial and
community support with (pictured L-R)
forum announcements, twitter and podcast
mentions, editorial photo gallery of the
winners, direct email communications to site
members and newsletter advertisements.
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Send in a snap of your “terrible TV and tell us wiy you deserve o win

LEARN MORE: Whether launching a product, generating awareness or driving sales, we have the programs to fit your
needs. For more details, contact your CBS Interactive sales representatfve on sales@cnet.com.au or call (02) 8514 9999.
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Winner: Agis Dimitrakopoulos, Barmera, SA
"The missus told me | can't have a new TV until
this one completely breaks down. If | don't win,
please send hammer!"

Winner: Tim Durkin, Toowong, Qld
"We're desperate for a new Samsung TV because
with our old Thorn 'Colour' we can't even see the
yellow ball when watching tennis!"

Winner: Jeremy Hoglin, Greensborough,
Vic

"AMA’s Radiola 'Deep Image 19'is one
stylish beast, yet lacks the HD lustre and
brilliance that the Samsung LED TV has,
that I need."

Winner: Jo Weeding, Peterborough, SA
"Help! My only other TV is 32cm, 24 years
old, and runs my video because this baby
doesn't have UHF. Freeview? No chance!"
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