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CBS Interactive offers Schick and Ubisoft a smooth entry into the hearts and
minds of GameSpot AU’s young gaming enthusiasts

CAMPAIGN: Schick Smooth Gamer Competition
CLIENT: Schick Quattro Titanium Freestyle
and Ubisoft

CAMPAIGN OVERVIEW:

In line with an extensive online campaign to launch the Schick
Quattro Titanium Freestyle on GameSpot AU, The Schick Smooth
Gamer Competition was developed as a value-add
promotional marketing opportunity to provide a relevant and
exciting link for our users to connect with the Schick brand
around the theme of winter sports. Ubisoft was brought on
board as a prize partner for the comp alongside this theme;
providing the new Shaun White Showboarding as supporting
competition prizing for the promotion. Pack images and
mention of the game was included in the competition page
and promotional copy,
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GameSpot AU readers were asked to respond (in 25 words or
less) to the question: “Who do you think is the smoothest
character in gaming and why?”

Some of the winning responses included:

MAJOR PRIZE:

“The Doom Marine is so smooth his employer told him to go to
hell and he built a summer home there” Sharon Sinn (Shazbah),
VIC

RUNNERS UP:

“The lead character in Fable 2, | have tried many times but |
have never picked a chick up by farting” Beau Rudder
(Whicker89), QLD

“The smoothest video game character would have been Kirby.
Why? Because he’s practically round! Just look at the way he
gets past King Dedede!” Lachlan Eddy (st3ady), VIC

Whether launching a product, generating awareness or driving sales, we have the programs to fit your needs.
For more details, contact your CBS Interactive sales representative on sales@cnet.com.au or call (02) 8514 9999.
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